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Enlightening Example Project

Near the end of the semester, each student will make a very short video presentation to the class.  

Topic
The purpose of this assignment is for you to enlighten and inspire the class with a real-life example of digital marketing.  You should “enlighten” the class in the sense that you inform and edify everyone’s knowledge about digital marketing, and you should be “inspiring” in the sense that you give people a good example that they can directly follow or adapt to their own marketing decisions.  Do not misunderstand: I don’t mean “inspiring” in the sense of inspiring people to follow God’s commandments, to exercise daily, or anything like that.  I mean something less important but more relevant to a marketing class: “inspiring” in the sense of stimulating their thinking and giving people great ideas for when they’re doing their own marketing.  
You can bring to us an example of any digital marketing technique, even if that technique isn’t specifically covered in this class.  
Please focus on positive examples that are worth following (as opposed to negative examples that are cautionary tales we should avoid).  The example might be one that you were involved with in your personal work experience, one that you’ve encountered in your as a consumer, or one that was highlighted by someone else (e.g., in a blog post they’ve written).  Keep your audience in mind when you make your presentation.
In your presentation, please describe each of these five things:
· About you   At the beginning of your video, display a title screen with your name.
· The company’s products and their competitive setting   This doesn’t need to be lengthy; just give us a sense of what that company is all about.  If it’s a product that’s highly famous (e.g., Amazon’s main Ecommerce business), then you can be very brief here.  In contrast, an obscure B2B company would require more explanation.
· The example itself    Spend the most time on this.  Provide screen shots or whatever else you need to help the class get a good understanding of the example.  
· What you like about it   Make it entirely clear why you think the example is of good report or praiseworthy.  Help us see why it’s enlightening and inspiring.
· What we should learn from it   Explain a general principle that is illustrated by the example.  This “general principle” is the kernel of the idea that you’re asking the class to learn.  In other words, what’s the “take-away” from this example?
Notice that I’m not asking you to provide evidence about the results of what they did.  Such a requirement would drastically limit the kinds of examples we could discuss.  Choose examples that you think use good techniques that can serve as enlightening and inspiring examples.
For this assignment, I’m relaxing the typical academic rules about citation.  For example, if you read a blog post that someone wrote about the example that you’re bringing to us, don’t bother citing that source.  Of course, you can’t simply plagiarize your presentation whole-cloth from someone else.  But let’s narrowly focus this presentation on the example itself, not a citation of the various sources you used as you learned about the example.  

Length
Because each student’s video will be played during a single class session, each video must be very brief: 90 seconds or less.  
Perhaps it seems that the time limit of this presentation will make the assignment easier, but I warn you that you might find it somewhat difficult to cover all the assignment’s information in the allotted time.  That’s especially true because, hopefully, you’re bringing an example to us that you’re excited about.  Part of me wishes we had more time to give you, but I believe this time restriction gives us an important benefit.  The time limit will give you practice in being brief.  Brevity is an important skill.  In the business world, it’s common for you to be given a brutally short time limit for a presentation.  Likewise, when you’re trying to persuade a client/boss/co-worker of something, you’ll need to boil down what you’re saying to its essence so that you’re more persuasive.  This assignment gives you practice in doing that.

Video
You will make a video for this assignment.  There are no rules for the video such as “your face must appear.”  The video is yours to create in any way you like.  Just be sure to keep to the time limit.

Submission method
[bookmark: _Hlk88994585]Upload your video to YouTube.  During YouTube’s uploading process, on the “visibility” page, choose either “unlisted” or “public.”  If you choose “private,” the class will be unable to watch your video.
Submit the video’s URL via Learning Suite.  In other words, do not submit the video file to Learning Suite; instead, submit the URL to Learning Suite.  When you submit the assignment, simply paste the YouTube URL into the assignment’s “Notes” field.  Be certain the URL works correctly before you submit it.
If you do not follow these instructions, it will be impossible to put your submission alongside the submissions of your peers, and your submission will not be accepted.  

Deadline for submission
Note that the deadline for submission is a few days before the video will be shown to the class.  I’ll need that time to prepare the class session.
Late submissions for this assignment cannot be accepted.

Grading
For this assignment, part of the grade will come from the other students in the class.  They will be asked one question for each video:
How many points (0 to 10) do you give to this video for being enlightening and inspiring to you?
In that evaluation, “enlightening” means telling people something they didn’t already know, and “inspiring” means giving people a good example that they could (1) literally follow, or (2) adapt to their own marketing activities.  
In addition to the student scores, I will assign scores based on how well you followed the instructions in this document.
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